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This study aimed to identify the role of public relations in the
Jordanian Ministry of Finance, the study of job satisfaction from the
perspective of employees, and to achieve the goal of the study, the researcher
following the descriptive approach and the study sample consisted of (300)
employees in the Jordanian Ministry of Finance, were selected randomly,
and the researcher based on (SPSS) program to achieve the results of the
study, and the study results showed that there is a medium level of job
satisfaction for the employees in the Jordanian Ministry of Finance, and the
presence of a medium degree of job satisfaction level about the nature and
conditions of employment for the employees in the Jordanian Ministry of
Finance.

The study also found that there is no statistically significant difference

at the level of significance (0=0.05) in the degree of the practice of public

relations in the Jordanian Ministry of Finance from the perspective of

employees as a whole depending on the variables (Gender, educational



